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Shaping a strong corporate culture in the areas of
sustainability and responsibility – the planeed way.
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24 ACTION POINTS FOR CHANGE

+11 
more
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IMPRESSIVE 
RESULTS ACHIEVED



The company's
sustainable measures
were clearly perceived:

1.327 times
(37,91 % of all employees)
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45,8 %
Engagement Rate

The Act ion Point s c o mm u n i ca te d

v i a  d i g i t a l  t o u c h p o i n ts rece iv ed 1 44 

l i kes ,  w ere ado pt ed 1 22 t imes an d 

rat ed 1 11  t imes ,  leading t o an  ov eral l

enga gement rat e  of 45 .8% .

Snippets (Digital Touchpoints)
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70,8 %
Engagement Rate

The Act ion Point s c o mm u n i ca te d

v i a  a n a l o g  t o u c h p o i n ts rece iv ed

1 36 l i kes ,  w ere ado pt ed 1 16  t imes

an d rat ed 1 04 t imes ,  leading t o an  

ov eral l enga gement rat e  of 70 .8% .

Point of Actions (Analog Touchpoints) 
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79,2 of 100

Average Rating

An  av erage rat ing of 79 .2% ac ros s al l  Ac t io n Po in ts  s how s t hat t he C SR 

m easu res w ere perc eiv ed v ery po si t iv e  by t he em ployees .  
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W it h an as sign ed impact of 86 t his t wo Ac tio n Poin ts  are perc eiv ed m os t

po si t iv e  by em ployees .  

Sentiment Analysis
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Top Performing Point of Action

With 194 scans ,  this Point  of

Act ion has reached the most people.  

This equals to a reach of 6% of al l 

employees.
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Top Performing Snippets

With 87 & 81 clicks these

Snippets were cl icked the most.  This 

equals 5% of al l employees.

87

81
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The new Spread Feature

The short ly introduced Spread Feature 

reached al ready 63 spreads, making the

company‘s employees to micro-influencers .
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planeed Spaces

One planeed Space contr ibuted with an Impact  

Score of 21  to the overall company Impact  of 106.

• 13 Action Points in total

• 8 of them are 100% user generated content

This demonstrates the empowerment and 

engagement potent ial  fostered by thoughtful ly

designed planeed spaces.
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7of 17  SDGs covered
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Your Journey to a CSR Ambassador

The CSR Ambassador Badge is a certi f icate

demonstrating an outstanding commitment to

empower and engage the organizations

community .  

I t i s awarded with an I mpac t Sc ore of 1 . 000 .  

106 1 . 000Company on course
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SUBJECTS TO 
EXPLORE
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• The Act ion Point “Act ion Point  T it le” only reached 17 sc ans but 81  cl icks wi th 

the digital  touc hpoint .

• With 194 scans the Point  of  Act ion ”PoA Tit le”  outperformed.

• The Point  of  Act ion “PoA T it le” only achieved 4 scans.

• The Snippet  “Snippet T it le” just  achieved 10 cl icks.
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